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In technological advancement, mobile phones have already become an
indispensable part of life. Therefore, this group wants to understand
how the iPhone can attract consumers to buy it at a high unit price.
We issued a questionnaire to survey consumers attention to the
iPhone. Satisfaction and Customer Loyalty Based on the analysis of
the results, what should be improved and maintained on the iPhone?

[Reason for purchasg

The most important thing
is "image and popularity"
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brand loyalty

First choice, first choice for purchase,
and loyalty. All three are highly willing.
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Based on the results,

We makes the following recommendations

1. Improve the quality of after-sales service

2. Launch more affordable models

3. Increase promotional activities




