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A STUOY ON THE ACTION A
IMPLEMENTATION OF DESSERT Y
STARTUR MARKET AND
INTERNET MARKETING STRATEGY

WITH THE SPREAD OF THE INTERNET AND THE FLOW OF INFORMATION, IT IS NO LONGER POSSIBLE TO
START A SIDE BUSINESS OR START A BUSINESS AT A LOW COST.WE NOTICED THAT IN THE ERA OF SOCIAL
MEDIA, MORE SMALL BRANDS WERE GIVEN THE OPPORTUNITY TO BE SEEN.THE DOMESTIC BAKING
INDUSTRY, ACCORDING TO THE MINISTRY OF ECONOMY STATISTICS OFFICE SURVEY, THE ANNUAL
MARKET OUTPUT VALUE OF ABOUT 60 BILLION YUAN, OF WHICH DESSERT OUTPUT VALUE OF MORE THAN
15 BILLION YUAN. THEREFORE, THROUGH THE COLLECTED INFORMATION, WE ACTUALLY GO TO THE
MARKET STALLS AND PARTICIPATE IN THE ACTUAL MARKET OPERATION, AND SUMMARIZE THE CONTENTS
OF THE FORM TO FIND OUT THE SALES CHANNELS AND OPERATING POINTS OF THE DESSERT MARKET.
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Conclusions

1.Dessert pictures and prices will have the greatest impact on consumers' willingness to

buy desserts online.
2.Popular dessert items and special flavors will make consumers more willing to buy
desserts at the market.

Recommendatios
AYAY 1. The stalls should be bright and clear, displaying a sense of hierarchy.
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2.Styling desserts can attract customers, keep them there, and increase sales
opportunities.

3.Can be made small and sold at an affordable price, so that customers are more
willing to taste fresh.
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