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Hunger is coming-Exploring the Impact
of Business Strategies of Fried Chicken
Specialty Stores in Taiwan, the USA., and
Korea on Consumer Purchasing Decisions

In today's driving fast food industry, fried chicken has become a beloved
delicacy in the daily lives of Taiwanese people. Focusing on fried
chicken, we aim to explore the impact of operational strategies in
Taiwan, the United States, and South Korea on consumer purchasing
behavior through customer surveys.
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