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Take Zhongli Central Store as an example

McDonald's influence on us cannot be underestimated. Our
food culture has also changed. In the past, we had to eat three
meals at home and gradually disappeared and were replaced by
fast food culture.

With the progress of the times, McDonald's is closely related to
people's lives. Our group chose the regularly visited McDonald's
Zhongli Central Store as the research object to explore why
McDonald's can be smoothly integrated into our lives.

Why do consumers like McDonald's? Is it because there is
something "different” about it?

definition

What impact does it have
Understand service quality
IPA analysis method measurement

Research by questionnaire

B IPA S R s IR R Results and recommendations
KB R¥F-Take Zhongli Central Understand the business philosophy philosophy
Store as an example

consumption preference Research by questionnaire

Development History How has it developed sofar?
(The above is the research structure diagram of our group)

According to literature review and questionnaire survey, our group

gives the following two suggestions

1.McDonald's can offer more online discounts, add cash on
delivery, or free shipping to attract consumers to use it.

2.Today's consumers pay more attention to health, so more
related products can be added to the product options to make
the environment continue forever.
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