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Introduction

CRESEARCH CONCLUSION)

1. Product: The main reason most

.| - consumers choose Wowprime Group's
3-_‘: (1[1] % Q restaurants is their satisfaction with the
food and service. This is attributed to

L]
WOW Prlme the group's stringent quality control and

rigorous employee training.

2. Pricing: A majority of consumers

believe that the prices are too high. The
rg 1_h§¥ r u* high pricing is the primary reason why
J J many consumers have not tried the

restaurants under the Wowprime Group

or are unwilling to return.

Due to their excellent service attitude, 3. Marketing Strategies/Models: The
comfortable environment, food that suits most popular marketing strategy among

the genera| taste, and innovative morke‘ring consumers is the birfhdqy cliscounf,

models, ‘rhey are well-liked by consumers. followed by promotions such as

Therefore, we have chosen the Wowprime receiving a free dish by joining the

Group to explore their marketing strategies .. :
P P 9 9 official account, and discounts for

and business model.

AFTER DISCUSSION, OUR
GROUP HAS PROVIDED THE
FOLLOWING SUGGESTIONS.

meeting certain conditions.

1. Product: Wowprime Group strictly monitors the quality of their restaurants.
They should continue to maintain or even improve the standard of their food
and service. By promoting these strengths, they can establish this as a key

selling point, attracting more customers.

2. Pricing: They could slightly reduce the prices of dishes at their mid- to high-
end restaurants. Introducing novel and unique promotional offers can also

attract more customers.

3. Marketing Strategies/Models: They should continue offering birthday
discounts and enhance their promotion and advertising efforts. For discounts
that require meeting certain conditions, simplifying these conditions to make

them easier to achieve will further attract consumers.
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