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Introduction

In recent years, due to the development of electronic products and the
prevalence of the internet, many online shopping platforms have emerged, leading
to a gradual diversification of consumer purchasing channels. This study aims to
utilize marketing analysis to explore the differences between physical stores and
online shops. Through questionnaire surveys, the study seeks to understand the
reasons behind consumers’ choices between the two and their satisfaction levels.
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suggestions

%) suggestion

¢ Optimize the offline-to-online linkage system for smoother conversion,
integrate information, combine membership systems to enhance marketing
effectiveness, and facilitate interaction and communication between online
and offline channels.

o Internet transaction security certification can enhance online shopping
safety. Utilizing advertising platforms, pricing strategies, and after-sales
services can elevate product image and reduce competitiveness.

o Optimize customer platform usage by segmenting products for different age
groups, allowing customers to find items quickly and conveniently, thereby
expanding the consumer base.

o Internet businesses should strictly control quality to compensate for the

inability to physically touch products, thereby avoiding customer loss issues.



